We Are Proud To Announce

The First Major Patient-Focused Expo

In Pennsylvania

Saturday & Sunday
March 30-31
2019
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Patient Education & Certification
Products & Services
Workshops & Seminars
Panel Discussions
Keynote Speakers
CLE / CME Credits Offered
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Making History In The Medical Gannabis Industry

Join us for the
Pittsburgh Medical
Cannabis Expo!

The Expo will feature
over 100 booths,
PlTTSBURGH national and regional

kers, retail sal
MEI]I[!HL CANNRBIS  of cannatis-reiated
// ,/ products, workshops

// and an array of

presentations with
industry leaders.

Best of all, for the first time in Pennsylvania, g
we have developed an event that is
specifically targeted to the patient and the
doctor.

EVENT MANAGEMENT & PRODUCTION

v Locally Owned, Nationally Known,
N/(A LK Kelly Simon Event Management

AN

Has A Proven Track Record
Of Trade Show Success.

Reputations are not bought, they are built.
Since 1982, Simon Event Management has
built a solid, trusted reputation for
professionally managed trade shows and has
over 4,000 clients nationwide.

//f/fm
EVEN ANAGEMENT

CELEBRATING 37 YEARS
1982-2019

Recognized as an industry leader for the production and management of trade shows,
concerts ard festivals, we have produced over 700 events. Our professional
management and marketing expertise will make th€019 Pittsburgh Medical Cannabis
Expo one of your best shows to date!

Reserve Your Space Now! Call Kelly 724-837-4223



EXHIBITING AT THE EXPO

Every exhibit space includes
the following amenities:

m8’ Hi gh Drape Backdrop
m Tables, Covered & Skirted

m Chairs

m Carpeting

m Exhibitor ID Badges For Your Staff

m Exhibitor 1.D. Sign

m (6) Expo Passes For Your Clients

m Listing in the Show Program & Buyers Guide

m Listing On The Website With A Link To Your Site
m Free Parking

EXHIBIT PRICING

10x10 $ 500

10x20 $ 900

10 x 30 $1,280 BITISBUR
1040 SL600  EDICAL CANNABIS
20 x 20 $1,600 %
20 x 30 $2.200 7. 4

MONROEVILLE

b ‘ 4 gSN,\JT\éERNTION

o I The Monroeville Convention Center

' Is a privately owned, suburban convention
and event center in Western Pennsylvania.
The Center is located just 15 minutes east of
Pittsburgh off the Pennsylvania Turnpike, exit
57 and only 32 miles from the Pittsburgh
International Airport

The Convention Center is a non-union facility
with all equipment in house making it one of
the most exhibitor-friendly and cost-effective
facilities on the east coast.

The Doubletree By Hilton Hotel is
conveniently located adjacent to the
Convention Center.




Want More Exposure Than Just A Booth?
Place Your Company In The Spotlight With Sponsorship

Center For Exhibition Industry Research [CEIR) Stats:

m Corporate sponsorships increase booth traffic up to 104%!
m Educational sponsorships increase booth traffic up to 92%!
m Hospitality functions increase booth traffic up to 86%

To spouson PITTSBURGH
THE EXPO MEDICAL CANNABIS

VP

#1 Increase Your Brand Visibility //

This Expo will take your brand visibility to the next level with direct contact to thousands of customers.
Your sponsorship engages people before, during, and after the event, not just on the days of the Expo.

#2 Building A Positive Image

We all know that public perception can really make or break a company. Sponsorship of this
high-profile event will nurture positive associations, build credibility and give customers strong
reasons to believe you are reliable and trustworthy.

#3 Lead Generation
Sponsorships have been proven to generate a great number of quality leads. They set the perfect
backdrop for building deeper, meaningful connections with people on site and after the Expo.

#4 Boosting Sales
Furthermore, you stand to financially benefit right away. Sponsorships open the doors to winning more
customers over and increasing your sales on the spot.

#5 Deliver Great ROI to Your Business

Sponsorship is regarded by industry experts as more economical and practical than other advertising
mediums. The Pittsburgh Medical Cannabis Expo caters to a more specific and targeted audience
unlike other means of advertising that caters to the general audience. The more specific the market is
and the more concentrated the effort you make, the higher the chance of getting a higher return on your
investment.

INNOVATE = CONNECT = MOTIVATE




PREMIUM LEVEL SPONSORSHIPS olatinum | Gold Silver
$5,000 $3,000 $1,500
Exhibit Space 20" X 10’ x 10’ x
Insertion of Your Item in The Tote Bag 2 1 1
Logo on Attendee Brochure Cover Top Mention Included Included
Logo on Paid Advertising Top Mention Included Included
Logo on Show Program Guide Cover Top Mention Included Included
Logo on The Attendee Email Blasts Top Mention Included Included
Logo on Conference Website All Pages Home Page Home Page
Logo on Welcome Signs Top Mention Included Included
Full Color Ad in Attendee Brochure Full Page Half Page Quarter Page
Full Page Ad in Show Program Guide Back Cover Inside Cover Page 5
Expo Passes For Your Clients 60 40 20

Pre-Show And On-Site Promotional Options

ATTENDEE DIRECT MAIL BROCHURE

Our full color attendee brochures are mailed to approximately
10,000 prospective buyers. This is your chance to reach this
targeted market for a fraction of the cost of printing and mailing
an individual advertisement!

PROMOTE YOUR COMPANY’' S PR

TOTE BAG INSERTS

Large, fabric tote bags will be distributed to
attendees at registration. Insert your flyer
or giveaway item and make your company
memorable long after the Expo!

Tote Bag Insert $600

ADVERTISE A SHOW SPECIAL!
ANNOUNCE A NEW PRODUCT!

Full color, Quarter page ad:
Attendee Direct Mail $800

SHOW PROGRAM & BUYERS GUIDE

The Buyer’'s Guide is distribut

includes the conference schedule and exhibitor listings.
Attendees refer to the guide at the Expo and throughout the year
giving you repeated and extended exposure.
OPTIONS:
Show Program & Buyers Guide Ads

Distributed to attendees at the door

______ Quarter2.Pmage) Ad (4" w %
Half PageAd (4" w x 5 "$h8p

______ Full Page Ad$3504”w x10"
Inside Front Cover $400
Inside Back Cover $400
Back Cover $500

NEW PRODUCT DISCOVERY
TABLES

Feature the latest and greatest
for attendees and strut your
stuff to the other exhibitors!

Table includes:

A 2 x 3’ display s;¢
skirted table.
*A 47 x e’signnwdhryoun t i v

company logo, booth number and a 25
word description.
« A listing in Discovery Tables in the direct

mail brochureand Buyer’' s Gu
An Award Will Be Given To The
BEST NEW PRODUCT
elected by the peop

New Product Discovery Table $100

Gall Kelly 724-831-4223




EXPO FLOOR PLAN

10 X 10 Booths — Three Conference Rooms
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COMPLETE AND RETURN APPLICATION:
FAX:724219-3570 EMAILkelly@SimonEventManagement.com
MALIL: 645 East Pittsburgh Street, # 36@reensburg, PA 15601

PHONE: 72837-4223= www.SimonEventManagement.com

o March 30P31, 2019
MED';EI- EHNNﬂﬁﬁ /ée/é/ W Monroeville Convention Center

) / 7 - .
7 /‘6/ 7 EVENf N{ ANAGEMENT Monroeville, Pennsylvania
APPLICATION & CONTRACT FOR EXHIBIT SPACE
B Company Contact
Address
City State Zip Code
Phone ( ) Fax ( ) Cell ( )
Email Website

PLEASE DESCRIBE YOUR PRODUCT/SERVICE FFREE OISRING IN SHOW PROGRBMYERS GUIDE

EXHIBIT SPACEheck the space(s) you are reserving:

10x10 __$ 500
1 10x 20 $ 900 SPONSORSHIP & ADVERTISING OPTE TOTALS
10x30  $1.280 — Platinum Sponsor $5,000 N
10%x40  $1.600 ___GoldSponsor $3,000 | " Exhibit Space $
20%x20 __$1,600 ' __Silver Sponsor $1,500 Advertising  $
20X30 __ $2,200 _ﬁttengeelerteg[. Mail Ad $ 800 TOTAL $
. ___New Product Discovery
Choose Your PreferreBooth Location Tables $ 100 FOR OFFICE USE ONLY
1* Choice ____Tote Bag Inserts $ 600 |51 8 wSOOR RURT,
2" Choice SHOW PROGRAM & BUYERS GUIDE AD[ Amountw S O QR TRURUR
_vdzI-NJjéNJtI-Elé“!FVQ on cC CK
BOOTH PRICES INCLUDE: __ Halffage AR onég E [BHEBR D —
my Q | AIK 5NI LS . C’)l R N2 I _ Cdzt f tF3S ' R 683G Balance Due
m Tables, Covered & Skirted ____Inside Front Cover $400
m Chairs _Inside Back Cover $400  fevevernnns s uaseeene rassrenesnaneeni
m Carpeting ____Back Cover $500 [ 5F0S wSOQR (URURY

m Exhibitor ID Badges For Your Staff

= Exhibitor 1.D. Sig / A l'Y2dzyi wSOQR g
m (6) Privileged Guest Passes For Your Clients { (] 4
m Listing in the Show Program & Buyers Guide o -, cC _CK
m Listing On The Website With A Link To Your Sitg W; ‘0{ ' Notes:
m Free Parking ‘ ;
. PAYMENT AMOUNT __ Paymentin full __ 38 Deposit BALANCE DUE JANUARY 30, 2019
PAYMENT TYPE Credit Card ___CheclPayable to: Simon Event ManagemeifEmail a copy of the check, we process checks electronical
Fagree to hae Simon Event Management chargeym _ MasterCard _VISA __ AmericanExpress ___ Discover
Amount of charge $ Account # Expiration date Security code

Billing address:____Same as above __ Other Address, City, State, Zip:

Name on Card Signature

I understand that | have contracted for exhibit space by signing this contrashderstand that the final location will be determined | FOR OEFICE USE ON
by show management upon receipt of payment in full. The undersigned represents that he / she is fully authorized to exexlte a ! Accepted SEM Initials
complete this contract and agrees tdé rules and rgulations on page 2 oftis contract.

Authorized Signature Print Name



mailto:kelly@SimonEventManagement.com
http://www.simoneventmanagement.com/

Page 2 - 2019 Simon Event Management Application

1. SET - UP AND TEAR DOWN: Exhibit space will be accessible to exhibitors for erecting displays in
accordance with time and dates listed on the show schedule. Setup must be done the day prior, or the
morning of the opening of the show, as pro vided by Simon Event Management . Final preparation must
be completed by the starting time on the open ing day of the show. A $250 penalty fee will be charged

for any set - up or construction of exhibits after said time. Exhibitors must use only the entrances

designated for set - up. Removal and packing may not commence until the final day at the close of the

show. Displays must be removed by date and time listed. Each exhibitor must name at least one
individual to be the exhibitorUs authorized agent for install
No part of the exhibit may be removed after set up except with written permission from show
management. A $250.00 penalty fee will be charged for any exhibit that is removed before the final

tear down time.

2. LOCATION /DATES: Simon Event Management reserves the right to determine ar
locatio n, the location of the Show and the dates of a show. The location of assigned space may be

changed by the management to prevent congestion; avoid confusion in firm names; solve competitive

conditions; or to benefit the overall production of the show.

3. SU BLETTING: An exhibitor may not share or sublet any portion of their booth space with another

company.

4. FIRE HAZARD: All exhibit and booth materials must be flame proof and otherwise must comply

with federal, state and local fire laws, insurance underwrit ing requirements and other applicable site
regulations. All packing containers, excelsior and similar materials are to be removed from the

exhibition area upon completion of set - up and prior to the opening of the show. Exhibitors are

restricted to  the use of materials which would pass a fire inspection.

5. HEIGHT RESTRICTIONS: Exhibits, back walls and decorations shall not exceed 15 feet. Permission

must be obtained from show management to exhibit equipment which exceeds the height restriction.

6. LOUD SPEA KERS AND SOUND DISPLAYS: Loud speakers and loud sound displays are prohibited;
exhibitors must receive advance permission from show management to exhibit any type of sound

display.
7. NON - CONFORMING E XHIBITS: Simon Event Management reserves the right to re fuse any exhibitor
which does not, in show managementUs judgment, conform to the

8. SOLICITATION: Exhibitors are prohibited from soliciting business in the aisles or in other exhibitor

booth areas. Samples, pamphlets, publication s and catalogs, etc. may only be distributed by exhibitors
from within the confines of their own booth area. Exhibitors must obtain prior permission from the

show management to conduct any other type of promotional activities during show hours.

9. MISCELLA NEOUS:

(a) Serving alcoholic beverages by exhibitors in any part of the show premises is prohibited.

(b) Booths should be attended by the exhibitor during all show hours, in their own best interest.

(c) Vehicles must enter through the loading dock areas an d must have protection on the floor under the
engine and keep a minimum amount of gasoline.

(d) Absolutely nothing may be taped to facility fixtures, floors or columns.

(e) Electrical cords may not be run along facility floor in customer traffic walkways.

(f) Facility floor wax finishes and carpeting are delicate and easily damaged. Exhibitor is responsible

for damage to facility floor caused by dragging of displays across the floor, driving vehicles across the

floor or use of sprays that may damage the fin ish of the floor.

(g) Solicitation must be confined to the exhibitorUs booth sp
of the show is prohibited.

10. SIGNS AND NOTICES: All signs and notices shall be professionally lettered and any sign or notice

which does not conform to the above shall be removed immediately. HANDWRITTEN SIGNS ARE

PROHIBITED.



11. SECURITY AND LIMITATIONS OF LIABILITY: Show management will engage security guards but

nevertheless assume no liability for loss damage from any cause whatsoever. Exhibitor understands and

agrees that said security personnel are independent contractors and that any

such security is provided by Simon Event Management solely as a courtesy. Exhibitor further agr ees that
Simon Event Management shall incur no liability and/or responsibility resulting from the acts or

omissions of such security pe rsonnel. Simon Event Management shall not be responsible for injury that

may occur to an exhibitor or his employees, nor for the safety of any exhibit against theft, f ires,

accident or any other cause of loss or damage. If an exhibitor damages the building, he shall reimburse

the owners of the building for the cost of repairing the damage. Simon Event Management shall
cooperate fully at all times but shall not be respo nsible for (a) damage to exhibitors property, lost

shipments either coming in or going out, moving costs; or (b) any damage loss, delays, etc. Any damage to
transported property is sol el y Indighhoftheiabover wesecommengthat s i bi | i ty.
exhibitors purchase adequate insurance coverage against these risks and on equipment and exhibits

with their regular insurance carrier.

12. BREACH OF CONTRACT: If an exhibitor cancels for any reason whatsoever with a signed contract,

they shall be held | iable for the full amount of the booth cost. They shall also forfeit all monies which

have been paid to reserve the space and be liable for the full cost of the space. The exhibitor will also

be liable for all costs incurred by management in consideration of the exhibitor including, but not
limited to tables, coverings, skirting, chairs, signage, chairs, signage and exhibitors listings in

advertising placed on behalf of the exhibitor. NO REFUNDS WILL BE ISSUED. Show management will

also have the right to us e the space as it deems necessary to eliminate blank spaces in the show.

13. CANCELLATION: In the event that a show is not held for any reason and resc heduled, Simon Event
Management  will transfer all monies paid for exhibit space rental to the rescheduled show. Inthe
event that any show is not held for any reason and is never t 0 occur, Simon Event Management will
issue a credit for all monies paid for exhibit space rental to be applied to another trade show. The

credit amount does not have an expiration date and may be used at any time. In either of the foregoing
situations, exhibitor hereby waives any c laim of damage, compensation or refund s.

14. UNETHICAL CONDUCT: Unethical conduct or any infraction of the rules by the exhibitor, his agents

or employe es will subject the exhibitor to exclusion from the exhibitor area. In the event of such

exclusion it is agreed that no refund shall be made to the exhibitor and Simon Event Management
shall not be liable for any damages or expenses incurred by the exhibit or as a result of such exclusion.
15. DISPUTE RESOLUTION: Any and all matters, questions and or topics not specifically discussed or

addressed in the foregoing rules and regulations shall be subject to the decision of show management,

which decision shall be final.
16. AGREEMENT TO TERMS: By erection of exhibit, exhibitor expressly consents to and accepts the
foregoing rules and regulations and represents that full compliance therewith has been made b y

exhibitor.



